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Reasons for creating a separate B2C area — adjacent to the
Summit - on the exhibition grounds.

High demand
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Due to the high demand for open space
locations, an increase in the B2C exhibition
area with a segment-specific thematic
framework is to be created. In contrast to
the mix of exhibitors planning in the Summit
halls, the exhibitors are planned in
thematically clustered halls.
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The Open Space Extended serves exhibitors
who want to address both B2B and B2C
target groups. Trade visitors with a Summit
ticket as well as end consumers have
continuous access to the area. The Open
Space Extended also opens on September
6th, the press and media day, for press
activities by the exhibitors.

Further driving activities

The exhibition grounds, including the
outdoor area, offer capacities for driving
activities that are not possible or are very
limited in the open space.
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Site Map.

The Summit is planned in the area
marked in green, with direct
access from the West and North
Entrances.

The B2B2C section is expected to
take place in the yellow segment”
with access from the East
Enfrance and a direct access
route to the central open-air site.

*subject to confirmation
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Groups Targeted by the B2C Section.

Informative /
scientific

Need for
information
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Cars Technology Mobility

The target group for the
B2C section is sustainable,
future-oriented,
progressive, and interested
in technology and
experiences.

The IAA Mobility 2021 also
wishes to create a space for
fans of motorsport, which
reflects their interests.

So there will be a dedicated
sector in the B2C section.
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